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Introduction/Success Summary

For over three decades, CSP has driven performance and growth

in the financial sector by enhancing customer experiences at every ?
touchpoint. Its customized solutions combine Voice of the Customer

(VoC) and market research with analytics and personalized consultancy, (/
translating key customer insights into actionable strategies that boost

service, loyalty, and advocacy. Aiming for new growth, CSP enlisted Stacy
Kamigaki from yorCMO to lead a data-driven marketing approach.
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Driving Growth Through Marketing
Transformation

Since 1987, CSP has built trust in the financial services industry through advanced,
tailored solutions that optimize customer data, fostering strong relationships and
business profitability. To further elevate its brand and penetrate new markets,

CSP leveraged Stacy Kamigaki's expertise at yorCMO to enhance its marketing
framework by: I I I ‘ S P

Developing a unified marketing strategy across the company

|

Strengthening brand awareness with consistent messaging
Executing integrated marketing across various channels

Creating a sales playbook for strategic partners to represent CSP effectively
CSP's leadership credits
Stacy's strategic insight and

Crafting a Unified Marketing Strategy teamwork as fundamental

. . . , _ to their success:
Under Stacy's guidance, yorCMO bridged gaps in CSP's marketing with a

strategy aligned with its business goals. Through extensive research and client “Our collaboration with Stacy and
interviews, Stacy formed a deep understanding of CSP's market stance and yorCMO has yielded exceptional
value. Collaborating with CSP's leadership, she devised a marketing strategy results! Stacy’s ability to absorb
that integrated brand enhancement, market positioning, and sales efficiency. Key insights and develop coherent
initiatives included a go-to-market campaign featuring brand-centric content, social strategies has been invaluable.”

media, and event marketing. Additionally, a Partner Playbook was developed to
equip sales teams with essential tools and insights.

yorCMO.com


https://yorcmo.com/stacy-kamigaki/
https://yorcmo.com/stacy-kamigaki/
https://yorcmo.com

CASE STUDY: STRATEGIC PATH TO BRAND AWARENESS AND MARKET EXPANSION

Achievements and
Future Direction
CSP's partnership with yorCMO has led to significant

advancements:

+  Execution of insightful client interviews Elevatin g

+  Development of a tailored strategic marketing blueprint Customer R |
+  Implementation of the Vericast Sales Playbook Experience:

+  Exploration of new market verticals f::;tri%f;gtcontmuous

ICSP

With these initiatives, CSP is well-prepared for sustained - g | UniedCommuny amciucn
growth and market leadership. Moving forward, Stacy and | Sl e
yorCMO will continue to enhance CSP's market influence and

success through strategic and cohesive marketing efforts.

The Path to Continuous [

CX Excellence

“Stacy's proactive approach and dedication to achieving results
h d CSP to rej te it: keti d )

ave empowere o rejuvenate its marketing endeavors II| C SP

positioning the company for sustained growth and success as it
ventures into new markets.”
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Stacy Kamigaki
CHIEF MARKETING OFFICER

Stacy is a high-level marketing executive with global B2B success developing GTM
strategies and programs for start-ups and high-growth companies.

X stacy@yorcmo.com

Q Book a call with Stacy today

@ Connect with Stacy on Linkedln

To discover how yorCMO's expertise can enhance your brand and o r I I o

' . . FRACTIONAL MARKETING SYSTEM
drive growth, for a consultation and start transforming your

marketing strategy today!



https://yorcmo.com/contact-us/
https://yorcmo.com
https://www.linkedin.com/in/stacykamigaki/



